Essential Reading for Your Executive Team
or Your Next Executive Retreat

Robert Price discusses the Seven Principles of
Imnovation for Incremental Growth

The Eye for Innovation

Recognizing Possibilities and Managing the Creative Enterprise
Robert M. Price

Innovation is synonymous with problem solving, and the basic elements of innovation
apply to any business, says Robert M. Price in this essential guide for managers of
organizations large or small. Distilling a set of practical principles from his forty years of
experience as a pioneer in the computer industry, the author shows that innovation can
be learned and practiced by everyone, that it can offer solutions to everyday problems as well as high-profile ones,
and that it provides opportunities to solve business problems while meeting a variety of human needs.

WHAT PEOPLE ARE SAYING ABOUT THE BOOK

“Robert Price gives us a simple formula for success: technology plus innovation equals a better society. Price shows us
how to apply this formula to any field or endeavor and, most important, to any group of people dedicated to achieving a
common goal. It is a powerful read with lasting impact.”—RICK WAGONER, General Motors Chairman & CEO

“Not often enough do we experience seasoned CEO’s bridging the gap to become distinguished scholars. Robert Price has
done it! The Eye for Innovation is compelling, constructive, and proof positive that there is a predictable pathway to
discovering and sustaining competitive advantage.”—RICK GOINGS, Chairman and CEO, Tupperware Corporation

“Transcending the gap between the usual sterile discussions of innovation and the high-powered, but ideal, theories of
business behavior, Robert Price offers a sober examination of his long experience in business. The principles he offers as
guidelines for developing successful businesses of all kinds are firmly rooted in a history of an exceptionally innovative
high-technology company. This book should be required reading for entrepreneurs, corporate leaders and
managers, historians, business students, and anyone else interested in business development.”
—ARTHUR L. NORBERG, ERA Chair in History of Technology, University of Minnesota

ROBERT M. PRICE is president of PSV, Inc., a consortium of consultants specializing in technology
commercialization and corporate strategy. He is the former CEO of Control Data and currently teaches courses

on corporate innovation in Duke University’s Executive MBA program. please visit my website
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ALSO FROM YALE UNIVERSITY PRESS

The Battle for the Soul of Capitalism — John C. Bogle (November, 2005)

A financial expert explains what’s wrong in corporate, investment, and mutual fund America, the reasons behind the
problems, and what should be done about it.

Financial Statecraft: The Role of Financial Markets in American Financial Policy
— Benn Steil and Robert Litan (January, 2006)

The time is ripe to ask fundamental questions about what Benn Steil and Robert Litan have coined as “financial
statecraft,” or those aspects of economic statecraft directed at influencing international capital flows. How precisely has
the American government practiced financial statecraft? How effective have these efforts been? And how can they be
made more effective? The authors provide penetrating and incisive answers in this timely and stimulating book.

Managing Labor Migration in the Twenty-first Century — Philip Martin,
Manolo Abella, Christiane Kuptsch (January, 2006)

Why have 9o million workers around the globe left their homes for employment in other countries? Can we ensure
that such migration will be a force for global betterment? This comprehensive book analyzes the causes and effects

of labor migration, and it recommends sensible, sustainable policies that are fair both to migrants and to the countries
where they work.

The Culture of the New Capitalism — Richard Sennett (January, 2006)

A provocative and disturbing look at the ways new economic facts are shaping our personal and social values.

The Wealth of Networks: How Social Production Transforms Markets and Freedom
— Yochai Benkler (May, 2006)

In this comprehensive social theory of the Internet and networked information economy, Benkler analyzes diverse
phenomena and shows how patterns of information, knowledge, and cultural production are changing—and that the way
information and knowledge are made available can either limit or enlarge the ways people create and express themselves.
He describes the range of legal and policy choices that confront us and maintains that there is much to be gained—or
lost—Dby the decisions we make today.

America at the Crossroads: Democracy Power and the Neoconservative Legacy
— Francis Fukuyama (March, 2006)

A prominent former neoconservative explains why the Iraq war was a mistake and outlines new directions for American
foreign policy.

On Classical Economics — Thomas Sowell (March, 2006)
A reexamination of classical economic theory and methods, by a senior economist of international stature.
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